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ABSTRAK 
PENGARUH SELF-CONGRUITY DAN FUNCTIONAL-CONGRUITY 
TERHADAP NIAT BELI ULANG DENGAN KEPUASAN SEBAGAI VARIABEL 
MEDIASI 
(Studi pada Kedai Ngopi Serius di Surakarta) 
 
Oleh : 
YASINTHA KURNIATI 
NIM. F0212121 
Penelitian ini termasuk kedalam penelitian pengujian hipotesis guna menguji: 1) 
pengaruh self-congruity terhadap kepuasan, 2) pengaruh functional-congruity 
terhadap kepuasan dan 3) pengaruh kepuasan terhadap niat beli ulang. 
Penelitian ini dilakukan pada konsumen coffee shop “Ngopi Serius” di Surakarta, 
diambil dengan metode non probability sampling dan teknik convenience 
sampling. Responden dalam penelitian ini adalah 200 orang konsumen yang 
berniat melakukan pembelian ulang di kedai Ngopi Serius.    
  Uji validitas dan reliabilitas dilaksanakan untuk memastikan 
kualitas data. Structural Equation Model (SEM) adalah metode statistik yang 
dipilih untuk menguraikan hubungan diantara variabel yang diamati. Hasil dari 
penelitian dapat disimpulkan bahwa 1) self-congruity berpengaruh positif 
terhadap kepuasan, 2) functional-congruity berpengaruh positif terhadap 
kepuasan dan 3) kepuasan berpengaruh positif terhadap niat beli ulang.   
  Studi ini memiliki beberapa keterbatasan yang meliputi jumlah 
sampel, obyek amatan yang terfokus pada satu jenis coffee shop dan wilayah 
amatan disekitar kota Surakarta. Sehingga dalam penelitian selanjutnya 
diharapkan melengkapi keterbatasan pada penelitian ini.  
Kata kunci : self-congruity, functional congruity, kepuasan, niat beli ulang 
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ABSTRACT 
THE EFFECT OF SELF-CONGRUITY AND FUNCTIONAL-CONGRUITY ON 
REPURCHASE INTENTION WITH SATISFACTION AS MEDIATION 
VARIABLE 
(A Study on Ngopi Serius in Surakarta) 
By: 
YASINTHA KURNIATI 
NIM. F0212121 
This study belongs to a hypotheses testing research to examine: 1) the 
effect of self-congruity on satisfaction, 2) the effect of functional-congruity on 
satisfaction and 3) the effect of satisfaction on repurchase intentions. This 
research was taken place in Ngopi Serius’s customer in Surakarta; the sample 
was taken using non probability sampling method with convenience sampling 
technique. Respondents in this research was the 200 consumers who intends to 
repurchase in Ngopi Serius.       
 Validity and reliability test was done to make ascertain the quality of data. 
Structural equation model is statistical method choosen to eleborate the linkage 
among of observed variabel. The result of research, it could be concluded that: 1) 
self-congruity affects positively the satisfaction, 2) functional-congruity affects 
positively the satisfaction and 3) satisfaction affects positively the repurchase 
intention.         
 This study had some weakness such as the number of sample, the 
reserach object that was focused on one type of coffee shop and research region 
in around Surakarta. So, for the next reserach is hope to complete the 
weakneses of this research. 
Keywords: self-congruity, functional congruity,  satisfaction, repurchase  
 intentions. 
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